COURSE DESCRIPTION

Academic year: 2026/2027

University: Comenius University Bratislava

Faculty: Faculty of Management

Course ID: Course title:
FM.KMk/084AM/21 Marketing Management

Educational activities:
Type of activities: lecture / seminar
Number of hours:
per week: 2 /2 per level/semester: 28 / 28
Form of the course:

Number of credits: 7

Recommended semester:

Educational level:

Prerequisites:

Course requirements:

For the grade A, at least 91 points are needed, for B at least 81 points, for C at least 73 points, for
D at least 66 points, for E at least 60 points. If a student receives less than 60 points, he will fail
and will get Fx evaluation.

Scale of assessment (preliminary/final): 40:60

Learning outcomes:

The aim of the course is, after completion of the acquisition of the knowledge of the foundations of
marketing in the bachelor degree study and dealing of basic "marketing alphabet" explore options
for addressing the problems faced by the current practice of marketing management. It solves
the problems of lack of effectiveness of marketing activities and proposes ways to measure their
effectiveness, as in the ever-increasing expenditure on marketing is an ever smaller economic effect
of'them. How to proceed in this situation? How to deal with rising spending on marketing in the high
competition environment? The answers to these questions provide an object which is a practical
guide how to do it in the current competitive environment, which is in the field of marketing
management increasingly tougher course is focused on acquiring the principles of rationality in
marketing management. Based on an analysis of reviews of the criticisms of marketing and the trend
of sustainability in marketing management organizations on the threshold of the third millennium.

Class syllabus:

1. Why Sustainable Marketing?

2. Critical Marketing.

3. The Sustainable Consumer and Buyer Behaviour.

4. Sustainable Marketing Planning.

5. Sustainable Product Strategy — Customer Benefits.

6. Sustainable Price Strategy — Cost to Customers.

7. Sustainable Distribution Strategy — Convenience.

8. Sustainable Communication Strategy.
9. Marketing Themes in the 21st Century — Relationship Marketing.
10. Marketing Themes in the 21st Century — Internal Marketing.
11. Marketing Themes in the 21st Century — Sustainable Entrepreneurship.
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12. Measurement of marketing activities and investments within the organization and the creation
and organization of activities in the building of a unique marketing management within the
organization.

13. Summary of the course and the lecture on actual topic.

Recommended literature:

[1] AMATULLI, C. — DE ANGELIS, M. — COSTABILE, M. 2017. Sustainable Luxury Brands.
Evidence from Research and Implications for Managers. London : Macmillan, 2017, 259 p. ISBN
978-1-137-60158-2.

[2] BELZ, F. M. — PEATTIE, K. 2011. Sustainability Marketing. A Global Perspective. West
Sussex : John Willey & Sons, 2011. ISBN 978-0-470-51922-6

[3] BRIDGES, C. M. - WILHELM, W. B. 2008. Going Beyond Green: The ,,Why and How* of
Integrating Sustainability Into the Marketing Curriculum. In : Journal of Marketing Education.
2008, Vol. 30, No. 1, p. 33-46. ISSN 0273-4753

[4] HACKLEY, Ch. 2009. Marketing. A Critical Introduction. London : Sage Publications, 2009.
186 p. ISBN 978-1-4129-1149-8

[5] RICHARDSON, N. 2020. Sustainable Marketing Planning. London : Routledge, 2020, 271 p.
ISBN 978-0-367-02521-2

[6] Databases of University Library, Slovak Centre of Scientific and Technical Information.

Languages necessary to complete the course:
English

Ethics:

The syllabus lists knowledge, skills, competences and transferable skills that the students will
acquire by successfully completing the course. These will impact on their personal development
and can be used both in their future careers and in their lives as active citizens in democratic
societies.

Following the provisions of Internal Regulation of the Comenius University Bratislava - Internal
system of ensuring the quality of higher education of the Comenius University Bratislava, each
student consistently achieves his/her study results honestly during his/her studies, does not
cheat or use dishonest procedures during any form of verification of his study knowledge and
knowledge. Cases of violation of this provision can be assessed as a violation of obligations
arising from legal regulations (...). Such an assessment may be associated with applying relevant
legal consequences on an academic, (...) or disciplinary level.

Following the provisions of Internal Regulation of the Comenius University Bratislava -
Disciplinary regulations of the Comenius University Bratislava for students, a student's
disciplinary offence is any form of writing off or illegal cooperation or hinting during the written
or oral evaluation of study results (knowledge verification) or during preparation for it within
the course, or the use of technical devices or any information carriers in a way other than
permitted during the written or oral evaluation of study results (knowledge verification) or
during preparation for it within the subject. Some of the disciplinary measures may be imposed
on the student for a committed disciplinary offence: reprimand, conditional expulsion from
studies or expulsion from studies.

Notes:

Past grade distribution
Total number of evaluated students: 221

Hodnotenie predmetu sa zobrazi az v pripade zaradenia predmetu do nejakého Studijného planu.
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Lecturers: doc. JUDr. PhDr. Katarina Gubiniova, PhD., prof. Mgr. Peter Starchoi, PhD., Arusa
Khalid, PhD.

Last change: 14.04.2026

Approved by:
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